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Mount Kelly’s Safeguarding Bulletin aims to provide parents and carers with the information needed to 
have informed and age-appropriate conversations with their children about potential risks and issues in 
the wider world and online. This week’s bulletin is on the topic of persuasive design and clickbait. 

For many companies who operate in the online space, attention and engagement are the holy grail. Social 
media sites in particular make deliberate creative choices to keep people scrolling, reading, watching and 
clicking. This phenomenon is known as ‘persuasive design’ and it’s being employed in the vast majority of 
the digital world’s most popular destinations. 

A study by the charity 5Rights Foundation concluded that “…the brain's response to rewards and punish-
ments can be leveraged through persuasive design to keep children online.” The first of this week’s 
#WakeUpWednesday guides can help to educate youngsters on the effects of persuasive design – and     
suggests ways to insulate themselves from its influence. 

 

 

 

 

 

 

 

While scrolling online, you’ll almost inevitably have come across posts or links with headlines like “You 
Won’t Believe These 10 Crazy Facts about …”. Such lurid language – and the often-dubious nature of the 
content it promotes – has become something of a running joke on the internet. Yet while these articles are 
often laughed at by communities online, they can have an insidious side. 

Clickbait, as it’s known, can frequently function as part of a trap: intended to draw users in for the sake of 
advertising revenue or, in worse cases, masking an attempting to collect their personal information. The 
second of this week’s #WakeUpWednesday guide explores the various risks of clickbait and offers some top 
tips for evading the pitfalls of this controversial marketing technique. 

 






